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RichRelevance surveyed over 2500 consumers across Europe to find out their attitudes towards
today’s shopping experiences, including the use of artificial intelligence (Al). The survey delved
into what Europeans really think about Al and how willing they are to share data.

FAMILIARITY WITH Al

German consumers were the most familiar with Al with 67% either very or extremely familiar with the technology. UK

consumers were the least familiar with Al with 75% of those surveyed either being somewhat familiar or not at all

familiar with the technology.
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VALUE OF PERSONALISATION

Over 50% of German and French consumers and 43% of British consumers
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agreed the value of Al to personalise the shopping experience with more
relevant and appealing products and services.
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You are targeted with ads on your phone
based on location/proximity to shops

Voice assistants within your home listen in
and make suggestions based on conversations

Retailers know when you've been paid
to provide you with relevant deals

Facial recognition identifies you and relays
preferences to sales assistants

Emotion detection technology adapts
your shopping experience to your mood
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WILLINGNESS TO SHARE DATA

When asked if consumers would allow companies to collect more data in
order to improve the overall shopping experience, consumer opinion was more
divided. Itis apparent consumers would be more willing to share more of their

data if the data is kept anonymous.
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Digital screens / interactive mirrors show additional/
complementary info instore
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Virtual reality goggles simulate browsing
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A smartphone app displays product info /
flags where items located instore

Search for products on your mobile using
voice-recognition technology

and get automatic home delivery



